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2.2% growthto EUR 515.0 million iGroup revenues thanks to

a positive development in the Commercial Vehicles division
(+13.9%) whereas revenue in the Automotive division declined
by 3.6%

FXadjusted revenue slightly below the previous year's figure
(-0.6% to EUR 500.7 million)

Operating EBIT amounted to E@F million, corresponding to
an operating EBIT margin-6f5%

Revenue and earnings performance in the first quarter
significantly impacted by rising material, logistics, energy and
personnel costs as well as ongoing bottlenecks in the supply
markets

Forecast for full year 2022 confirmed; however, risks arising
from the war in Ukraine and ongoing corona lockdowns in
China may intensify and could have a negative impact on the
full year guidance
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Group evenue [in EUR million]

503.7/515.0

EBIT [in EUR million]

22.6|-1.2

OperatingeBIT [in EUR million]

2400/ -2.5

Operating=BlTmargin

4.2% -0.5%

Net profit [in EUR million]

13.3/-8.0




GRAMMER Group
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AMERICAS EMEA
[in %] [in %]

(46.0%)
59.4%

(2.5%)
10.5%

I

4.8%

HJ/J1HH

(18.2%)
12.8%

I

-3.5% - -3.8%

-11.1%
-15.0% (757707

(FXadjusted) (FXadjusted) (FXadjusted) (FXadjusted)
GRAMMEI GRAMMEI GRAMMEI GRAMMEI
Automotive Commercial Vehicles Automotive Commercial Vehicles

Market: April 20, 2022 IHS Light Vehieteduction
Market: April 2022 LM@roductionTruck only]
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PCRAMMER I [ 2

[in %]
0.2%
-10_9% i
(-19.3%) -18.2%
(-22.8%)
-38.3%
(FXadjusted) (FXadjusted)
GRAMMEI GRAMMEI
Automotive Commercial Vehicles

CommerciaV/ehiclefCV) LMCforecastrefersonlyto mediumand heavyduty trucks- however GRAMMER®venuen DivisionCVincludesTruck Rail& Busand Offroadbusiness

Thedriverfor the better performancen the first quarterwas GRAMMERGffroadbusinesén all threeregions



Revenue development by regi@n 2022)
Regional differences: AMERICAS with revenue growth, EMEA and APAC with declines GRAMMER

AMERICAS
[in EUR million]

+17.5%
154.1

131.2

Q1 Q1
2021 2022

20% r\ 17%

54%
EMEA
[in EUR million]

-0.7%0
291.7  289.7

Commercial
Vehicles

Automotive

Q1
2021 2022

APAC
[in EUR million]

-13.7%6
103.2  gg1

|

Ql Ql
2021 2022

NG

A AMERICAS with revenue growth in
both divisions after weak priyear
quarter

A Contrary development in EMEA in
the Automotive and Commercial
Vehicles divisions, however both
better than the weak market

A Negative development in APAC in
both divisions due to COVID
restrictions (Automotive) and the
sideeffects of stricter emissions
standard (Commercial Vehicles)




First quarter 2022 of APAC at a glance NG

Significandropin APAGue to weak market development in China GRAMMER

Significantevenue falbf -13.7%to EURB9.1million

Automotive division with decrease of 10.6&tised by
reduced calbffs from some customers due to COXLED
lockdowns in Shanghai and Changchun

Commercial Vehicles division normalizes at
EUR 31.1 million as a result of the introducbbthe
new China 6 emission standard in July 2021;
representing a drop df8.2%

Weak revenue development leads to decreased earnin(
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Q1 2022: Revenue / EBldperatingeBIT in APAC GRAMMER

REVENUE
[in EURMiIllion]

OHRAIING BBIT
[in EURMIllionand%o]

[in EURMillionand%]

Commercial

Automotive

L 2 KN

A FXadjusted revenue at EUR 81.9
million, -20.6%; veakestquarter
sincebeginningof 2021

A FX adjusted revenue in divisions:
A Automotive:-19.3%
A Commercial Vehicle82.8%

A Reduced volumes, increased freight
cost to Japan and ramp up costs for
new locations lead to a significant
EBIT reduction




First quarter 2022 of EMEA at a glance NG

Contrasting developments in the Automotive and Commercial Vehicles divisions GRAMMER

Revenuef EUR289.7million (-0.7%) on PY level with
significant swing between divisions

Commercial Vehicles business increasel2B3%aresulting in
a share of 49%in total revenuesn the region

Increasedmaterial, logistics and energy costs as well as
ongoingbottlenecks in the suppliyarketsofour customers
(e.g.semiconductors andable treesgontinue to negatively
Impact earnings




Q1 2022Revenue / EBIT / operating EBIT in EMEA

REVENUE EBIT
[in EUR million] [in EUR millioand%]
291.7  289.7

Commercial
Vehicles

Automotive

B 2

Q1 Q1 Q1 Q1
2021 2022 2021 2022

OHRAIING BEBIT
[in EUR millioand%]

I 22 §

QL 01
2021 2022
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GRAMMER

A FX adjusted revenue at EUR 294.9
million, +1.1%

A FX adjusted revenue in divisions:

A Automotive:-12.1%
A Commercial Vehicles +18.2%

A Earnings impacted by sharply rising
material, logistics and energy costs
as well as persistent bottlenecks in
the supply markets, which were
further exacerbated by the war in
Ukraine



First quarter 2022 of AMERICAS at a glance NG

Full focus on stabilization and tdanound activities in the region GRAMMER

Strong revenu@crease to EURS54.1million (47.5%)

Recovery of Automotive revenues by 10.5% since Q1 20
was impacted bgxtended customer shutdown weeks and
very volatile calbffs in NorthAmerica

High order volume drive revenue growth of Commercial

Vehicles by 59.4%

Besides market driven increases in material, logistics, anc
personnel expenses earnings impacted severely by extra
freights

Gt HEt 6K 02 tNRFAGFOAT AGEE
to achieve the turnaround
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Q1 2022Revenue / EBIT / operating EBIT in AMERICAS  crammer

REVENUE EBIT
[in EUR million] [in EUR millioand%]

Margin -10.6%

+17.5%
154.1

131.2

Commercial
Vehicles

Automotive

A

Ql Ql Ql Ql
2021 2022 2021 2022

OHRAIING BBIT
[in EUR millioand%]

-11.0%

B

QL 01
2021 2022

A FX adjusted revenue at EUR 142.6
million, +8.7%

A FX adjusted revenue in divisions:
A Automotive: +2.5%
A Commercial Vehicles +46.0%

A EBIT negatively affected by:

A High inflation in material,
logistics and personnel expenses

A Onetime extraordinary freights
of around EUR 4 million

A GRAMMER aims to achieve a
sustainable turnaround in
AMERICAS by 2024
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Revenualevelopmenty divisionQ1 2022) GRAMMER
AUTOMOTIVE COMMERCIAL VEHICLES SHARE IN GROUP REVENUE
& A ghillian] & A ghillian]

Automotive

67%
-3.6%

Q1 2021
+13.9%
33%

Commercial
Vehicles

190.8

Q1 2022

Q1 Q1 Q1 Q1
2021 2022 2021 2022



Group Revenue / EBIT / operating EBIT GRANMM 0B, cnmm

REVENUE EBIT OHRAIING EBIT
[in EUR million] [in EUR millioand%] [in EUR millioand%]
A FX adjusted revenue at EUR 500.7

+2.26 Margin miIIion,-O.6%

5037 45 A EBIT burdened by increasing
material, logistics, energy, and
personnel expenses, ongoing
bottlenecks in the supply markets
and new COVHD9 lockdowns

Commercial
Vehicles

A Passing inflation effects to
customers continues to be main
task and challenge

Automotive

-1.2 -2.5

Q1 Q1 Q1 Q1 QL 01
2021 2022 2021 2022 2021 2022



Changes in the earnings situation NG,
Profitability is heavily burdened by inflation in AMERICAS and EMEA GRAMMER

FXadjusted revenue 0.6% below

previous yearCommercial Vehicles

cannot compensate the decline in
Automotive

EUR 21.0 million -

]
- EUR2.5 million
Volume / Mix Underutilization AMERICAS: Ramp-Up Costs Operating EBIT
Commercial Vehicles labor costs new plants China Q1 2022
Operating EBIT Volume / Mix Inflation AMERICAS: Efficiency /
Q12021 Automotive special freights Cost Meassures

Massive inflation and underutilization due to the skertn volume reductions are eroding our margifise compensation arrangements
between our customers differ widely. Tthscrepancyetween partnership aspiratioasddaily realityis at an attime high, especially in
the Automotive Business.



Employealevelopmentoy regionQi 2022)

EMPLOYEES

[Average;without
temporaryworkerg

EMEA

-1.4%

Q1 2021
1,310

Q1 2022
average

Q1 Q1
2021 2022

April 28, 2022  Financial Results Q1 2022 14

NG

GRAMMER

Different developments in Q1 2022:
AAMERICAS +0.4%
Stable development despite high
fluctuation

AEMEA-4.4%
Solid transformation following

the volume increase in CV and
reduction in Automotive

AAPAC +12.7%
Strategic employee recruitment
In the growth region APAC

© GRAMMER AG
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CapitalexpenditureQi 2022) GRAMMER
CAPITAL BY REGION*
EXPENDITURE [in %]
[in EURMillior] APAC AMERIBS
12%
33%
+58.9% 319
Q1 2021
14.3

9.0

57%
41%
EMEA
Q1 2022

*CS Q1 2021: EUR 0.4 million
*CS Q1 2022: EUR 3.1 million

A Planned increase by 58.9% to EUR 14.3 million; main investments are new launche
replacements of machinery, digitalization of core processes and new seat generatio
CV Division.

1.0

A Highest portion of investments still in EMEA with EUR 4.6 million, followed by APAC
EUR 3.7 million and AMERICAS with EUR 2.9 million

JIFRS 16 A Biggest increase in APAC: ramp up Shenyang plant and expansion of capacities

Q1 Q1
2021 2022




Freecashflow Netdebt, Equity FY on Grolgvel

FREE CASH FLOW

[in EURMillion]

NET DEBT

[in EURMiIllion]

EQUITY

[in EURMillion)]

23.4%

NG

GRAMMER

A Free cashflow with
EURMH YAffAZ2YZ ||
despite further increase of supply
chain challenges

A Net debt increases to
EUR 436.8 million as a result of the

negative FCF

A Increase in equity by 3.0% mainly
driven by other comprehensive
Income

A Equity ratio remained stable at 23.4
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Workingcapital leverageandgearingrFY on Groufevel GRAMMER
WORKING CAPITAL LEVERAGE GEARING
[in EURMiIllion)] [in %]

A The increase in working capital
was mainly due to the rise in
trade accounts receivables and
iInventories, especially in EMEA

A Leverage has increased

significantly due to decrease in
EBITDA LTM from EUR 103.1
million to EUR 80.2 million

A Gearing just slightly higher against
previous year's level

| oo

31Dec 31 Mar 31Dec 31 Mar 31Dec 31 Mar
2021 2022 2021 2022 2021 2022



OUTLOOK
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Outlook 2022 confirmed: Revenue and earnings growth  crammer

Guidance 2022

Growth ofrevenueto around EUR 2.0 billion
(2021: EUR 1.9 billion)

Operating EBIbetween EUR 35 and 40 million
(2021: EUR 22.8 million)

Risks arising from

A the war in Ukraineand ongoingcorona
lockdowns in Chinas well as

A the inability of passing on all cost increases
to customers

may intensify and could have a negative impact
on the guidance



GRAMMER ROADMAP 2025
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Wherewe standtoday cnmm

Customer Market Competition
Increasedheedfor innovation, sustainability The automotive sector has changed Increasingompetitive pressure in all product
andlower prices. fundamentally since 2020 and theure segmentsandregionswith new players in

: : for both our divisionsvill be decidedn the Electric Vehicle segmentill lead further
Success factor #bntinues to beractically h h 3 o
orientedandrapid innovation capabilifpr China and the AMERICAS. :ilsguptlon of the markesind thecompetitive
costefficient and sustainable customer Commercial Vehicles, particularrepresent andscape.
solutionsthat meet regional needs. anearnings levenere.

Trends General environment % Our own realities
Automotive: War in Ukraine and Coroage leadingto We know ouunpleasant truths when it
Electrification and autonomous drivingake massivecost increases energy, comes to:
it possible taethinkthe interior toward transportation and materiakss well our performance in North America

multifunctionaland customizable solutions. asstrong wage inflation. our complex operations (footprint)

Commercial Vehicles: Customers, banks and lawmakers are oualarge p;oduct dpor_rf(:_lio el
The trend is towardlternative drive systems  requiringever higher sustainability (ESG) and our untapped existing potentials
and theindustrialization of offroad markets. standards.
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Transformlng:ompIeX|ty|n ordertowinin a dlsruptlveanvwonmentcmmmm
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1. enforce passing on all of our cost
increasegmaterials, energy, transport,
wages and stoppage costethe customers

2. achlevelastlng turnaround in AMERICAS
0 2 Rl & Qdadargastnkef By 2024

3. unlock potential foadded value at
competitive priceshroughfast innovation
and standardizatiom products, oneoff
costs, and customer service

J \
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Acceleratingpur two-legsstrategyautomotive + Commercisehicley GRFI(EIER

Target markets
Automotive: Regain former strength on the European market

Commercial Vehicles: Secure European market leader positi
andenhanceprofitability

Leveraging major potential with local OEMs in CHINA and
AMERICAS to ensure profitable growth

Customer segments

Stepping up activities in medium segment, electric vehicles, and™ =
alternative drive system OEMs -

Portfolio =
~

Wi \
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customer and product segments with slim prospects of profitabiiitthe same

time, we constantly review our options for profitable and sustainable investrments

new technologies and innovations.

Finetuning of the existing product portfolio and improved
customer service

‘ \\
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Wherewe wantto go GRAMMER
Boosting
. Innovation and
Profitable growth digitalization
securegshe D NP2 dzLJWa 9 .
future to secureour competitiveness

Becominghe
employerof choice
Sustainabllity Inourindustry

IS our contributionto

aliveablefuture Making

customerexcellence
our performanceyardstick
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Our results determine our success cnman

Midterm targets for

2025

Profitable growth Objectives & Key Results

Sustainability 250/
Reduction of C&EEmiIssions: 0

Revenue:  Operating EBIT Net profit Innovation: Product quality:
€ H ®p Bain> 5% ratio:> 4% RDP >5 zeroPPM

Revenue split: Delivery reliability: | WoW pulse survey:
Automotive: 60 % / CV: 40 % 100% > 80% for overall inde



Weaimto achieveto growX

Revenue: E H CD p c—) y’

AMERICAS EMEA APAC
[in EUR million and %] [in EUR million and %] [in EUR million and %]

1,100

913
Commercial
Vehicles 750

462
356

Automotive

2021 2025 2021 2025 2021 2025

'

GRAMMER

A EMEARegairthe old strength in
the Automotive and secure the
market position in the Commercial
Vehicles business

A APACPIatform for growth in both
Divisions

A AMERICASetting back on track
in Automotive and growing
Commercial Vehicles



XproductsegmentgevenueX cnmm

AutomotiVve [in EUR million] Commercial Vehicles eur milion]

+ 100 bps
in comparison to IHS

+ 7% (+3%)
CAGR GRAMMER (LMC)

1,500 1,000

1,235

668

2021 Interior Seating Functional 2025 2021 Offroad Rail&Road Aftermarket 2025
Components Components Components
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Xprofitablyin allregions GRAMMER

Operating EBIT
I\/Iargin: > % A Profitable growth secures the

D NR dzLJWa ¥ dzi dzNb
AMERICAS EMEA APAC A EMEAFurther growth in _

Commercial Vehicles business is th

12% key to success; Footprint
> 10% optimization measures show effect

~ 70
>3% 7%

B B

-12%
2021 2025 2021 2025 2021 2025

A APACStable doublaligit
profitability

A AMERICASurnaround
accomplished and back on track




Whatwe aretacklingnow
Focusareas

2022

1.8-2%

OPERATING EBI

MARGIN
%

Initiative

Highlights

T 3> 3 Do

A
A

T

Profitable
growth

Global Footprint

Path2Profitability
AMERICAS

DevelopindCV metal
footprint in China and
North America

Increase sales per plant

Improve space and
equipmentutilization

Enhance VAIVE
activities

Reduceprocess
complexity and
investment

Customer
focus

A Quality initiative

A Streamline Product

A

A
A
A
A

Development
Process

Product
quality:& %2 S NRPNj
Delivery reliability:
100%

Smooth & Silent New
Product launches

Reduction of NQC
<0,5 of revenue

Customer request
replied< 48h

SALES CAGR 22225 | 7.72%

Sustainability

A Green company

A Global introduction of
ISO 50001 energy
management system
incl. energy monitoring

A Launch of green
products (e.gUbility
One) with alternative
materials and
lightweight construction

A Localization initiatives
A "Green" investments

'

GRAMMER

Innovation &
digitalization

A Innovation pipeline A

A GRAMMER Goes
Digital A

A Automotive
AConsole 4U
APersonalized audio

headrest
AAlternative materials

To o To Do

A CV: Modernize modulalr&
seating platform
fOffroad: S2900/MSG29X
fOnroad Generation 2

truck seating structure
ARail:Ubility One

A Digital Data & Process
Management
(PLM, ADAPROQ,
Traceability, Mayflower)

v

2025
Employer S 5%

of choice

OPERATING EBIT MARGII
(target)

Our new Way of
Working (WoW)

Company Culture

WoW Power House
GRAMMER Academy
mylife@ GRAMMER
Top Employer Branding
& ¥ S MEBchglents



Howwe r_eorganlzé( ﬂ?ﬁ

Raise sales per plal
AReduce number o
AFocus on core tec

Increase plant utiliz:
AReduction of prod
AlInstallation of com
technologies and
Alnsourcing of cert:

Cost optimization: s
AReduction of crost
(intercompany & S e .
A Optimization of tht
China
A Localization of se:
and AMERICAS



